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Abstract
La presente investigación explora el componente ético del periodismo deportivo a partir del estudio de los principios deontológicos que lo guían y la manera en la que se reflejan en prensa. El objetivo es elaborar un trabajo que ayude a la comprensión de los aspectos éticos que envuelven dicha especialidad y que facilite su honesto desempeño, dirigido a mejorar la calidad del servicio que el periodismo deportivo ofrece. A partir del estudio de la literatura académica se exploran los conceptos de „ética‟, „periodismo‟ y „deporte‟; de „ética periodística‟, „periodismo deportivo‟ y „ética del deporte‟; y de „ética del periodismo deportivo‟. Tras establecer el marco teórico se procede a una recopilación de documentos de autorregulación elaborados en el seno del periodismo deportivo, obteniendo 31 textos de 15 países distintos más uno de la Asociación Internacional de Prensa Deportiva. Sobre el material recogido se practica un análisis de contenido para establecer el repertorio de los principios deontológicos fundamentales del periodismo deportivo, compuesto por 42 conceptos. El principio relativo a la verdad, objetividad y exactitud de las informaciones se revela como el más importante. Posteriormente se lleva a cabo un análisis categorial agrupando los principios en bloques temáticos en base a la función que desempeñan. Esto permite afirmar que la misión principal que muestran los códigos deontológicos del periodismo deportivo es determinar la responsabilidad del periodista hacia los agentes sociales con los que opera...
The present research explores the ethical component of sports journalism based on a study of the deontological principles that guide the discipline and the way in which they are reflected in the press. The objective is to produce a piece of work that will assist in understanding the ethical aspects involved in sports journalism so that it can being practiced honestly and offer a higher quality of service. Based on a study of the academic literature, the concepts of „ethics‟, „journalism‟ and „sports‟; „journalistic ethics‟, „sports journalism‟ and „ethics in sports‟; and „ethics in sports journalism‟ were explored. After establishing the theoretical framework, 31 sports journalism self-regulation documents were obtained from 15 different countries, as well as the International Sports Press Association. Using this material, the content was analysed to establish a catalogue of the fundamental ethical principles of sports journalism, which comprised 42 items. The principle about truth, objectivity and accuracy of information is revealed as the most important. A categorical analysis was then carried out and the items were grouped into thematic sections based on their function. This enabled us to confirm that the main mission of the codes is to establish the journalist‟s responsibility with regard to social actors. Specifically, the audience receives the most attention, with almost half of the norms designed to protect it. These results were compared to those from an analogous study on ethics codes for journalism as a whole, and a high correlation was found between both. This suggests that sports journalism is equipped with a strong ethical base that makes it possible to practice it in accordance with a model that is fully aware of the social responsibility it bears. Additionally, some principles unique to sports journalism were found, reflecting its specific nature; of note was the promotion of sports values. To complete the quantitative approach, an analysis was conducted of the doctrinal content of the 42 principles extracted, offering a study of the concepts and the ways in which the codes are set down...
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